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MEDIA & ENTERTAINMENT FOR THE 
NEW INDIAN CONSUMER 

WEBINAR  
[Total Duration: 1 hour 10 min] 

 
SESSION I: 
INTRODUCTION TO NEW INDIAN CONSUMER INITIATIVE (NICI) 

• Welcome remarks by NICI team and introduction with participants (10 min) 
• Introduction to NICI (10 min) 
• Q/A on NICI (10 min) 

 
About NICI 
India as a nation has been shaped by her diversity and syncretism. It is therefore natural for 
the Indian political system to be a democratic one. Her economic fortunes however were tied 
to the socialist framework until 1991, which meant that economically the nation continued to 
be state dependent or less democratic. In 1991, India began to change that course, and since 
then her economic ideology has gone through several experiments. 
 
For the larger part, these experiments took place in the context of traditional economy - one 
that can be characterised by incremental changes. Indian response to these changes 
unfolded differently in different sectors. In some sectors India readily embraced market 
orientation while in many others it let the legacy issues triumph the logic of open economy.  
 
Now, with the advent of new economy facilitated by unprecedented technological progress 
and exponential impact on the state, market and the consumer, the very foundation of our 
understanding of the economic fundamentals has started to change rapidly.   
 
Today, the challenges of old and new economy co-exist and pose regulatory challenges of a 
kind that require not only a very different state capacity and but also a far more enlightened 
consumer. Just as we were struggling to address these challenges, the COVID -19 pandemic 
shook up the economy even more. But in the process, it also compelled us to re-assess the 
models of the past. In other words, it has presented to us an opportunity to realise that all 
economic systems are interlinked in more tangible ways than we had ever thought. Therefore, 
today we have an unprecedented opportunity to recalibrate the economy from a new base – 
where the consumer is more informed and proactive! 
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It is in this pursuit that the New Indian Consumer Initiative (NICI) has been launched. NICI 
envisages to accomplish the stated goal through fostering on-line and off-line discussions 
and webinars on three broad areas i.e. Media & Entertainment, Emerging Tech and New 
Infrastructure. Specifics topic will be discussed under each one of them.  
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SESSION II: 
TOPICAL DISCUSSION ON MEDIA & ENTERTAINMENT 

• Introduction to issues in the TV sector and the role of consumers (15 min) 
• Discussion with participants (20 min) 
• Way Forward (5 min) 

 
About the Topic 
As per the latest BARC report, Television reaches 200 million households and accounts for 
43.2% Media and Entertainment revenue. Since the outbreak of COVID-19 and imposition of 
lockdown, overall TV viewership has increased by 37 per cent while news viewership alone has 
increased by 298 per cent. The TV industry not only provides information and entertainment 
but is also a significant industry, which connects broadcasters, distributors and consumers 
across the country and also contributes significantly to the overall revenue and livelihood.  
 
However, on a closer look, one finds that the industry is reeling under significant financial 
stress, which has only exacerbated due to COVID -19. The regulator, on its part, despite all 
efforts, is unable to address these issues effectively. The end result, therefore, is not only a 
discord and distrust amongst the key holders but also explicit consumer harm – a fact that 
has also been substantiated by evidence from the ground.  
 
Given this, the webinar will focus on the following, amongst other things:  

• Help the participants identify the issues affecting consumer interest 
• Discuss the ways to address consumer issues in the best possible way and identify the 

existing gaps 
• The role that consumer organisations can play in upholding consumer welfare in TV 

services 
• Identify a forward looking agenda 
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SUGGESTED READINGS: 
 
1.   KPMG Report titled "India's digital future Mass of niches, KPMG In India's Media and 
Entertainment Report, 2019" available 
at https://home.kpmg/in/en/home/insights/2019/08/india-media-entertainment-
report_2019.html  
 
2.   Indian Council for Research on International Economic Relations Report titled "An Analysis 
of Competition and Regulatory Intervention in India’s Television Distribution and 
Broadcasting Services" available 
at https://icrier.org/pdf/Tata_Sky_Presentation_18th_March2019.pdf  
 
3.   TRAI Tariff Orders – Effect on Broadcasting Sector (All NTOs explained) by Ameet B. 
Naik available 
at http://ijlt.in/wp-content/uploads/2018/07/03_ameet_naik.pdf  
 
4.    IBEF Report – Whole M & E industry at a glance available 
at https://www.ibef.org/industry/media-entertainment-india.aspx -  
 
5.   Financial Express Opinion "Trai gets it wrong: Bundling beneficial for both 
consumers, producers" by Rajat Khaturia, Sept. 13, 2019 available 
at https://www.financialexpress.com/opinion/explained-how-trai-gets-it-wrong-on-
bundling/1704758/ 

  
 
 
 

 
 

https://home.kpmg/in/en/home/insights/2019/08/india-media-entertainment-report_2019.html
https://home.kpmg/in/en/home/insights/2019/08/india-media-entertainment-report_2019.html
https://icrier.org/pdf/Tata_Sky_Presentation_18th_March2019.pdf
http://ijlt.in/wp-content/uploads/2018/07/03_ameet_naik.pdf
https://www.ibef.org/industry/media-entertainment-india.aspx
https://www.financialexpress.com/opinion/explained-how-trai-gets-it-wrong-on-bundling/1704758/
https://www.financialexpress.com/opinion/explained-how-trai-gets-it-wrong-on-bundling/1704758/

